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Royal University of Phnom Penh
Institute of Foreign Languages
National University of Management
Royal University of Law & Economics
Wat Koh High School
Preah Yukonthor High School

Literature review
Focus group discussion
Questionnaire design
Questionnaire piloting
Sampling

Interview training
44 fieldworkers
Field work conducted at two
   high schools & 4 universities

Data cleaning
Data coding & entry

2074 valid questionnaires
Male: 53.6%; Mean age: 20.32

Main access points: 
  internt café, followed by mobile
  phone, school & home
Main uses: Information Seeking, 
  Entertainment & Socialization
Attitudes toward internet:
  Comfort, Optimism & Enthusiasm  Comfort, Optimism & Enthusiasm

ANALYSIS (Jan-Apr 2010)ANALYSIS (Jan-Apr 2010)

> Research Questions:
   1. How do students at select institutions access and use the internet?
   2. What are their use motivations and attitudes toward the internet?
   3. How much of the internet is used for academic purpose?
   4. How can their differential academic internet use be explained by their use
       motivations, attitudes, wider internet experience, and demographic factors?

> Method:> Method:
   • Quantitative survey with structured questionnaires
   • Total sample of 2,074 students (53.6% males; 75.5% university students)

> Findings:
   • Main access point is internet café, followed by mobile phone, school and home.
   • Gender and educational divides are noticeable in internet access, skills and experience.
   • Use motivations: information seeking, entertainment, and, to the least extent, socialization.
      • The students overall hold positive attitudes toward the internet, in three aspects: comfort,
     optimism and enthusiasm.
   • Academic internet use is marginal.
   • Gender, internet experience, access points, and use motivations, but not attitudes toward
     the internet, contribute to the variability of academic internet use.
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